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1. MECTO JUCLMIIIMHEI B CTPYKTYPE OBPA30BATEJIFHOM ITPOT'PAMMEI

1.1.  TpeboBaHus K mpeABapUTe/ILHOM IMOATOTOBKE 00yUaroIMXcs, MPeALeCcTBYIOLIe 1
COIYTCTBYIOLL[ME IUCLIMII/IMHBI, HA KOTOPBIX OCHOBBLIBAETCS U3yUYeHUEe JaHHOM:
«AHTIMICKMH 513bIK» Ha 6a3ze OIT OCO.

2. OIINCAHUNE OJVCLUIIIVHBI

2.1.  OO0uias xapaKTepyucTHKa
HaunmMeHoBaHMe 1oka3aress
Ha3BaHue o6pa3oBaTe/IbHOM MPOrpaMMBbl

3HayeHue roKasaresist
38.03.06 Toprogsoe zesno (ITpodunb:

(manee — OI) OKOHOMUUecKasi OJIUTHKA B Chepe TOProBbIX
OTHOIIIEHUI)
[Tudp v Ha3BaHKe B COOTBETCTBUU C b1.b.M2.1

yueOHBIM TJIaHOM VHOCTpaHHBIY 5I3bIK
YacTh 00pa3oBaTeIbHOM MPOrpaMMBbl ba3oBas (0bs3aTebHast) yacThb
KonmuecTBO 3a4eTHBIX eJUHUL] / BCEr0 YaCoB 4/144

B cnyuae mipenbsiBieHWss OT oOydarolerocs WA €ro pojauTesis (3aKOHHOTO
TIpe/ICTaBUTesIsI) 3asiB/ieHUs] Ha OOydeHHe M0 a/larTUPOBAHHOW 00pa30BaTe/IbHOW TpOrpaMMme
BBICIIIETO0 00pa3oBaHus, TOAKPEIIeHHOTO 3aK/II0YeHWeM IICHX0JI0T0-MeJUKO-TIejar OruuecKoi
komuccuu (ITIMIIK) nnu Meauko-coruanbHoM skciepTusbl (MCD) ¢ peKOMeHJalUsiMU CO3/JaHust
VHAVBUYyalbHON TIporpaMmbl peabunutaiyu u  abwiuraiuu  (MITPA), panHas pabouast

mporpamMma MoXKeT OBITh aZlanTHpPOBaHa C YUeTOM WHAWBUYaJbHBIX OCOOEHHOCTel 3/10pOBbs

oOyuaroIerocs.
2.2.  PacmpepeneHue yacoB 10 (hopMam u reproziaMm o0ydeHust
OOb111ee KOIMYECTBO YacoB
o
& CaMOCTOS-
dopma 2| g .
> | £ | nekuu- | nabopa- | TPaKTU- | Te/lbHOM dopma
obyueHust | 3 BCETO
& | OHHBIX | TOPHBIX | uecKuUX | paboThI + KOHTPOJISA
KOHTPOJIb
OuHas 1 1 — — 34 38 72 3ayer
OuHas 1 2 — — 34 38 72 5K3aMeH
OuHasi, Bcero — — 68 76 144

3. LEJU JUCLUIIMHBI

Lens auciumiuHbl «IHOCTpaHHBIA SI3bIK» — TMPUOOpETeHHe CTy/JeHTAM{A HAaBBIKOB M
YMEeHUI B pa3/M4HbIX BUJaX peueBOM U MUCbMEHHOMW JeSTebHOCTH, KOTOPble Ha OTJE/bHbIX
STanax s3bIKOBOW TMOJFOTOBKM TO3BOJISIIOT UCIIO/b30BaTh WMHOCTPAHHBIA S3bIK Kak B
npodeccroHaIbHOM M HayUHOM J1esiTe/IbHOCTH, TaK U JJIs1 Lie/iel anbHel1ero caMoobpa3oBaHusi;
pa3BuTHe 0OIel W TpodecCUOHATFHO-OPUEHTUPOBAHHON KOMMYHHKATUBHOM — SI3bIKOBOM
KOMIIeTeHIIUU CTYZIeHTOB, UTO C/ieJlaeT BO3MOKHBIM 3P peKTUBHOe 001ijeHNe B cepe SIKOHOMUKHU
u On3Heca.

4. KOMITETEHIIN OBYYAIOIIET'OCH, POPMUPYEMBLIE B PE3YJIBTATE
OCBOEHNS KOMITOHEHTA OBPA30OBATEJIBHON ITPOT'PAMMBEI, X NHAUKATOPEI
N IIJTAHNPYEMBIE PE3YJIBTATBI ObYUEHNA

4.1. KowmrnereHuu
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YK-4. CniocobeH oCyIIecTB/SATh /Ie/I0OBYI0 KOMMYHHUKAI[MI0O B YCTHOW M MHMCbMEHHOM
dbopMax Ha rocyiapcTBeHHOM si3bike Poccuiickoil @ezepaliui U MHOCTPaHHOM(bIX) si3bIKe(ax).

4.2.  VIHauKaTOpbl KOMIIETEHLIUH
YK-4.1-1.3-1. 3HaeT HOpMBI YCTHOW peuw,
YK-4.11-1. Beibupaet Ha TIPUHSATHIE B TIPO(heCcCUOHaNIbHOU cpejie
rOCyJapCTBEHHOM $I3bIKe
yA3D YK-4.11-1.Y-1. YMeeT BbIOUpaTh CTUMb OOIIeHUS
P® u nHoCcTpaHHOM(-bIX)
Ha TOCY/IapCTBEHHOM si3blke P® M HWHOCTpaHHOM
sI3bIKaX KOMMYHHUKATUBHO
SI3bIKe TIpUMeHUTEeIbHO K CUTyaLuu
rpuemsieMble CTU/b U .
N B3aMO/IECTBHSI
Cpe/ICTBa B3aUMO/IeNCTBUS
B 0OIL[eHNH C JIeJIOBBIMU YK-4.11-1.Y-2. BnafeeT NHOCTPaHHBLIM SI3bIKOM Ha
rapTHepaMu YPOBHe, He00X0/TUMO M ZIOCTATOYHOM [I71s1 OOIL[eHUsT
B MpodeCCOHATLHOM cpejie
VK-4. Criocober | YK-4.11-2. Beniet nenoByto | YK-4.1-2.3-1. 3HaeT HOpMBI NMUCBMEHHOH peuy,
OCYIIIeCTB/IATH TIeperucKy Ha TIPUHSATBIE B TTPOGheCCHOHAILHOU cpejie
JIe/I0BYIO rOCyZlapCTBEHHOM S3bIKe YK-4.1-2.Y-1. YMmeeT BeCcTu JeN0BYIO TMEPENUcKy
KOMMYHMKALUIO B | P® u nHOCTpaHHOM(-BIX) Ha  TOCyZapCTBEHHOM  fI3BIKe P® wmumu
yCTHOﬁ u | A3bIKax MHOCTPAHHOM f3bIKe

MMCcbMeHHON (hopMax
Ha TOCYyJapCTBEHHOM
s3plke  Poccutickoi
depepaunu U
WHOCTPAaHHOM  (BbIX)
s3bIKe (ax)

YK-4.11-3. Ucnionb3yer
Juasor aJis
COTpY/IHUYEeCTBa B
colaIbHOM U
rpoeccruoHambHON

chepax

YK-4.11-3.Y-1. BnageeT HOpMaMM W MOJeJSIMU
pedeBoro ToBeJeHus TIPUMEHUTEeTbHO K
KOHKDETHOM  CUTyal[ud  aKaJ[eMUueckoro U
nipodhecCcOHaNIbHOTO B3aUMOJeNCTBYS

YK-4.11-3.Y-2. ¥Ymeer BbICTPauBaTb MOHOJIOT,
BECTH JIMANIOT M TIOJIUIOT C COO/MIO/IeHeM HOPM
peueBOro 3TUKeTa, apr'yMeHTUPOBAaHHO OTCTauBaTh
CBOU TO3ULIMU U UJIeU

YK-4.11-4. YmMmeeT
BBITIOJIHATD [1€PEBOJ]
ripoecCOHANBHBIX
TEeKCTOB C MHOCTPAHHOTO(-
bIX) Ha TOCY/IJapCTBEHHBIN
s13bIK PD U C
roCyAapCTBEHHOTO SI3bIKa
P® Ha uHOCTpaHHbIN(-bIe)

YK-4.11-4.Y-1. BrafeeT >kaHpaMHd YCTHOM H
MMCbMEHHOM peun B podeccroHanbHOM chepe

YK-4.1-4.Y-2. YMeeT BBINOMHATb KOPPEKTHBIM
YCTHBIM U MHCbMEHHBIN NepeBOoJ, C UHOCTPaHHOI'O
A3blKa Ha TOCYJapCTBeHHbIM 3K PP u
roCy/lapCTBeHHOTO si3blka P® Ha WHOCTpaHHBIN
A3bIK IPO(eCCHOHANbHBIX TEKCTOB

5. I[TPOI'PAMMA IMCHUITVIMHBI

Temnl

KpaTtkoe cogep>xaHve TeMbl

Coziepx

atenbHBIM MOAYy/b 1. Relations with Clients and Colleagues

Tema 1.
Customers

Customer service. Customers. "Company- client" relations. Company
loyalty. Meeting new people. Greetings. Word partners. Direct and
indirect questions.

Tema 2.
Companies

Description of companies. Goods and services, offered by companies.
Autobiography. Profession. Position. Responsibilities. FT Graduate
Training. Word-building. Present Simple vs Present Continuous. Third
person singular. Formal letters. Making offers.

Tema 3.
Travel

Trips, business trips. Meeting foreign colleagues. Processing order
(tickets, hotel room, meal, excursions, etc.). Socializing with colleagues
and clients. Countries, nationalities. Social conventions and cultural gaps.
Management style in other countries. Adjectives of nationality. Past
Simple vs Present Perfect. Avoiding repetition. Presenting information




TeMmnl

Kpatkoe copeprkaHve TeMbl

about companies. Introductions and socializing.

ofiep>kaTeTbHbIA MozyJib 2. General Business Routines

Troubleshooting. SWOT analysis. Company. structure. Changes in

Tema 4. companies, results, achievements. Work with clients and personnel
Troubleshooting | Synonyms. Past Perfect. Making recommendations. Giving business
advice
Tema 5. Formation of a company, basic landmarks and directions of its
Company development. Past Simple: regular/irregular verbs. Adjective and noun
History patterns. Sequencing ideas. Giving presentations on company histories.
Purchase and sale. Formation of income. Retail and wholesale trade.
Tema 6. Methods of sale. Retail outlets. Bar codes. Packaging and marking. Word
Retailing groups. Definite, indefinite, zero articles. Defining relative clauses.
Market research and discussion.
Copiep>xatenbHbIM MoAy/b 3. Business Environment
Goods and services. Advertising products. Marketing. Market research.
Tema 7. G.oods promotion. Customer’s profile. Target audience. Advantages and
Products disadvantages of products. Product features (USPs). Famous brands
counterfeit. Order of adjectives. Degrees of comparison of adjectives &
adverbs. Product presentation.
People — the main asset of a company. Skillful management — guarantee to
Tema 8. a successful business. Different styles of management. Manager’s aspects
People of work. Managing employees. Word building. Forms expressing future.
Talking/writing about your job. Action planning career objectives.
Business environment. Factors affecting the business.
Tema 9. development. Business climate. The Big Mac Index.
Business Performance of the company. Clauses of contrast. Modal verbs. Scale of
environment probability Describing trends: interpreting graphs. E-mail. Business
letters
CogepskaTesibHbld MOAYb 4. Results and Achievements
Financial services. The annual financial statements of companies. Cash
flow analysis. Different types of banks (clearing, trading, offshore) and
Tema 10. bank accounts. Interest rates. Investing money. Buying shares. Stock
Finance exchanges. Conditional sentences. Transitive and intransitive verbs, word
partners. Rephrasing and exemplifying. Linking words of cause and
effect. Discussing companies’ financial decisions.
Tema 11. Corporate ethics & responsibility. The ethical consumer. Gerunds &
Corporate Infinitives Constructions both...and, either...or, neither...nor.
responsibility Negotiation.
Tema 12 Global competition. Globalization. Perfect tenses.
Competition CV, Interviews
6. CTPYKTYPA U COOEPXAHUE JUCLUITJINHBI
6.1. ®opma obyueHus — ouHasi, Kypc — 1, cemectp — 1

HaumeHoBaHMs pa3ziejyioB U TeM

KonmuyecTtBO yacoB

Jlek1l. | JIabop. | [TpaxkT. |CPC+K| Bcero

CopepxxatenbHbli Moayb 1. Relations with Clients and Colleagues

Tema 1. Customers

| - | - 1 6 | 6 | 12




Tema 2. Companies — — 6 6 12

Tema 3. Travel — — 5 7 12
CopeprkareibHbIM Moayb 2. General Business Routines

Tema 4. Troubleshooting — 6 6 12

Tema 5. Company History - 5 7 12

Tema 6. Retailing — 6 6 12

NTOI'O 3A CEMECTP — 34 38 72

6.2. dopma obyueHus — ouHas, Kypc — 1, cemecTp — 2

KosmuectBo yacoB
Jlexu. | Jla6op. | Ipaxr. | CPC+K | Bcero
CopeprkareibHbIN Moay/b 3. Business Environment

HaumeHoBaHus pa3fiejioB U TeM

Tema 7. Products — — 6 6 12
Tema 8. People — — 6 6 12
Tema 9. Business environment — — 5 7 12
CogepsxartenibHbIN Moayb 4. Results and Achievements
Tema 10. Finance — — 6 6 12
Tema 11. Corporate responsibility — — 5 7 12
Tema 12. Competition — — 6 6 12
NTOI'O 3A CEMECTP — — 34 38 72
NUTOI'O 3A KYPC — — 68 76 144

7. OLIEHOYHBIE MATEPUAJIBI (CPEJCTBA) JJIA TEKYIIEI'O KOHTPOJIA
YCIIEBAEMOCTH, [TPOMEXYTOUYHOW ATTECTAIIN

7.1.  KOHTpOJIbHBIE BOTPOCHI.
OBPA3ELl 3AJAHUA ITPOMEXYTOUYHOI'O KOHTPOJIA

I. Listening
Listen to the person telling about the company Gucci. Choose the correct answer.
1. Gucci produces a. luxury goods b. cheap goods
2. It was founded in a. 1912 b. 1921
3.The company’s trademark has a. blue and red stripes b. green and red stripes
4. The company has a. 300 stores b. 3000 stores
5. It’s the a. biggest-selling b. biggest-selling company

company in the world in Italy
II. Vocabulary
Match the words in the box with their definitions.

parent company supplier marketing competitor
repeat business customer care refund real estate

6. Property (land and buildings).
7. Return of money to a customer.
8. A company that owns other companies.
9. The action or business of promoting and selling products or services, including market research
and advertising.
10. Customers return to a company to buy more of its products or services.
11. A company that sells or offers the same type of product or service.
12. A company that provides a particular type of a product.
13. The activity of looking after customers, and helping them with any complaints or problems.
III. Grammar
1. State if the indirect questions are Wrong or Correct.


http://www.macmillandictionary.com/search/british/direct/?q=problems
http://www.macmillandictionary.com/search/british/direct/?q=or
http://www.macmillandictionary.com/search/british/direct/?q=complaints
http://www.macmillandictionary.com/search/british/direct/?q=any
http://www.macmillandictionary.com/search/british/direct/?q=with
http://www.macmillandictionary.com/search/british/direct/?q=them
http://www.macmillandictionary.com/search/british/direct/?q=helping
http://www.macmillandictionary.com/search/british/direct/?q=and
http://www.macmillandictionary.com/search/british/direct/?q=customers
http://www.macmillandictionary.com/search/british/direct/?q=after
http://www.macmillandictionary.com/search/british/direct/?q=looking
http://www.macmillandictionary.com/search/british/direct/?q=of
http://www.oxforddictionaries.com/definition/english/promote
http://www.oxforddictionaries.com/definition/english/market-research
http://www.oxforddictionaries.com/definition/english/include
http://www.oxforddictionaries.com/definition/english/product

14. Could you tell me if you work in sales?

15. Could you tell me what product range does your company sell?
16. Could you tell me whether you like your job?

17. Could you tell me how long your company works on Saturdays?
18. Could you tell me is this company big?

19. Could you tell me where the bank is?

2. Choose the correct tense form (Present Simple or Present Continuous).

20. She ... for a big multinational.

a. works b. is working
21. This month our company ... new employees.
a. recruits b. is recruiting
22. At present we ... for a new marketing strategy.
a. look b. are looking
23. The company ... a refund if a customer is not satisfied.
a. gives b. is giving
24. 1 always .... with this supplier.
a. deal b. am dealing
25. Currently our company ... a new service.
a. promotes b. is promoting
26. We always ... goods on time.
a. deliver b. are delivering
27. This year our competitor ... fast.
a. expand b. is expanding
IV. Reading

Read the text and decide if the sentences are True or False.
McDonald’s success

McDonald’s is one of the most famous multinationals in the world. It is involved in food
sector and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and

serves 47 million customers a day. The company employs over 1.5 million people.

With its headquarters in Illinois, the United States, the company began in 1940 when
brothers Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they
reorganized their business as a hamburger production and introduced the "Speedee Service

System" which started the modern fast-food phenomenon.

When consumer tastes change, the company develops, expands and launches its new menus

with salads, fish, smoothies, fruit.

Another key to the company’s success is good customer care, marketing and advertising

strategy.
28. McDonald’s is the first multinational in the world.

29. The company has the biggest number of hamburger restaurants in the world.

30. It gives jobs to 3 million employees.

31. The nationality is American.

32. The company started as a food shop.

33. McDonald’s was the first who launched the service system used today.
34. The company changes its menus to satisfy customers’ needs.

35. The company uses successful promotion strategy.

Kpurtepuu olieHUBaHUS 3a/jaHUsI IPOMEXKYTOUHOTO KOHTPOJIS

T/F
T/F
T/F
T/F
T/F
T/F
T/F
T/F


http://en.wikipedia.org/wiki/United_States
http://en.wikipedia.org/wiki/Smoothie
http://en.wikipedia.org/wiki/Fish_(food)
http://en.wikipedia.org/wiki/Salad
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MakcumanbHast obirjass cymma 6asiioB, KOTOPYH) MOXKET TOMYYUTh CTYZEHT, YCIeLIHO
BBITIOJTHYB BCe BU/IBI 33JjaHKUH, cocTaBsieT 35 6asioB, eciv UTOroBast hopmMa KOHTPOJISI — 3auer.

7.2.

TeMbl UHAVBUAYATbHBIX 3a/JaHUI

WHauBuAyanbHble 3aflaHdsl TI0 AUCHUIUTHHE «VIHOCTPAHHBIM $I3bIK» 3aK/TFOYAIOTCS B
BBITIOJIHEHUM TBOPYECKO-aHAJIUTUUECKUX 3alaHUM M0 CeAVIOIIUM TeMaM:

Tema 3ajanue Henb
npoBect SWOT aHanu3 | 3akperieHue JIEKCUKH M0
. . TIpe/ITIPUSITUS Ha | Teme niproOpeTeHue
Troubleshooting | SWOT analysis PEArp ’ probp
OCHOBaHUH JAHHBIX | HABBIKOB  TIPOBeZIeHHsI
CTaTUCTUKU SWOT-ananusa
3aKperuieHe JIEKCUKH TT10
TeMe, niproOpeTeHue
Compan Presentation on | czaenaTh Mpe3eHTAL[MIO | HABLIKOB TIOATOTOBKU U
historp y history of a | no ucropuu wu3BecTHOro | NpoBefieHuUs
y famous company | OpeHzia UM KOMITAHUN Mpe3eHTaL|U 110 UCTOPUU
W3BeCTHOrO OpeHJa WU
KOMIIaHUHU
Essay 3aKperieHHe JIEKCUKH T0
« . HarMcaHue 3Ccce Ha TeMy
Traditional - TeMe, rprobpeTeHre
- . . «TpagvLIMOHHBIN
Retailing shopping vs online HaBbIKOB
. HIOMKUHT VS  TIOKYIKH .
shopping: pros . apryMeHTUPOBaHHOM
i OHJIaMH: 3a U TTPOTUB»
and cons JMCKYCCUH
3aKperuvieHHe JIEKCUKH T10
TeMe, niproOpeTeHue
Product cAenaTh  TIpe3eHTaLUIo
Products . HaBBIKOB TIO/ITOTOBKH U
presentation HOBOI'O IIPOAYKTA
TpOBe/IeHUs
TIpe3eHTal|K TTPOIYKTA
7.3.  O6pa3el; cojiep)KaHust 5K3aMeHallMOHHOTo OuieTta

[Tporpamma BeIcIIero 06pa3oBaHust

HanpaBneHue nMoAroToBKu
[Mpoduns NoAroTOBKM

dopma oOyueHUs
Cemectp
JucnunmHa

[Tporpamma GakasaBpuaTa

38.03.06 Toprosoe fesio

OKOHOMUUeCKass TOMUTHKAa B cdepe TOProBbIX
OTHOILIEeHUH

OuHasi

BTOpPOU

VHOCTpaHHBIN A3BIK

OK3aMeHaIMOHHbINA OuteT Ne

1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.
2. Language. Do the exercises on grammar and vocabulary.
3. Listening task. Listen to the text and for each question, mark one letter (A, B, or C) for the

correct answer.

4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?
Entering the foreign market

Type of the product

Considering different ways of penetration

5. Writing. Write a letter on the given input.

YTBep)K/IeHO Ha 3ace/jaHUM Kade/pbl

CrieliaibHOCTeN
ITpoTokos Ne

OT «

AHTJIMMCKOTO  SI3bIKa A1 SKOHOMHYEeCKHX

» 20T



3aB. Kadepoii no.¢unH., gou. Y. B. darbsiHOBa OK3aMeHaTopbI:
B ciyuae BezieHusi yueGHOTO mpoljecca € WCTMOIb30BAHHUEM 3IEKTPOHHOTO O0YUYeHHUsT U
JUCTAHLIMOHHBIX 00Opa3oBaTelbHBIX TEXHOJOTMM, Cojiep)kaHue Ouiera MOXKeT OT/IMUYaThCS OT

MpruBeI€HHOI 0.

KpI/ITepI/II/I OLl€HKMBAHHUA 3K3aMEHdIIMOHHOTI'O 3da/JdHUA

Tun 3aganus Kpurepuu oLieHKU banel
3ajanuss  mo | Tum 3agaHus: MHOXKeCTBEHHBIM BbIOOp, 34 BoImpoca,
rpaMMaTHKe W | KaXK/bI MPaBWIbHBIN OTBeT ciictasiset 0,5 6asna: 17
JIEKCHKe 34 Borpoca * 0,5 6aa
Ntoro 17
[Incemennoe | CoOTBeTCTBUE CTPYKType 05
3a/laHue CootBeTcTBUE 06BEMY 0,5
Copzeprkanue/o011ee HHGOPMALIMOHHOE HATIOJTHEHHEe 1
CooTBeTCTBHE CTUJIIO 1
['paMmaTHUecKast v JIeKCUJeCKasi MPaBUJIbHOCTb 1
Wroro 4
Urenue Tun 3a/j@aHKsl: MHOXKECTBEHHBIM BbIOOpP, 8 BOIPOCOB,
KaK/IbIM TIPaBWILHBIM OTBET COCTapsisieT 1 Gasu:
8 BompocoB * 1 Hasn 8
Wroro 8
AymupoBanue | Tumn 3a7aHus: MHOXKECTBEHHBIM BbIOOp, 6 BOIPOCOB,
KaK/IbIH TIPaBWILHBIM OTBET cOCTapsisteT 1 Ga:
6 BorpocoB* 1 6asn 6
Ntoro 6
l'oBopenue | IlosnHoTa BhINoHEHUS 3aAaHud (task completion) 2
brictpoTa peun/cBobogHOe Bragenue (fluency) 1
['pamMaTHUecKas U JeKcruueckKasi MpaBUIbHOCTB (accuracy) 2
HUtoro 5
Bcero 3a 3k3ameH 40

8. PACIIPEJEJIEHUE BAJIJIOB, KOTOPBIE ITOJIYUAROT OBYYAROIIINUECHA

OOr1miasi orjeHKa 3HaHUM OOYYAIOILIUXCS TI0 JUCLMIUTHHE TpoBoguTcs o 100-6anmbpHOiM
IIKaJie UCXO/s U3 MaKCUMYMa, TPUBe/IeHHOTO B TaOJIHI[e HIDKe.

OpraHu3alMoHHO-y4YeOHass paboTa B ayJUTOPUM OLIEHMBAETCS HAa OCHOBE TaKWX
KpUTEpHEB KaK I[10CeIlaeMOCTh 3aHSITUM, CBOEBPEMEHHOE U KauyeCTBEeHHOEe BbITIOJHEHUE
JIOMAIlIHMX 33/laHKH, aKTUBHOCTh BO BpPeMsl POBe/IeHUs JIEKLIMOHHBIX Y MPAKTUUeCKUX 3aHATHI
(yuactue B 06CY>K/I€HHUH TEKYII[ETO U IMPOM/IEHHOT0 MaTepHasia, pellieHue 3a/a4 U T.11.).

CamocTosiTenbHasi paboTa OLIEHMBAeTCS Ha OCHOBE TIPE/IOCTAaB/IEHHBIX Ha TPOBEPKY
BBIMIOJTHEHHBIX JOMallHUX, WHAWBUAYalbHbIX 3aJaHUMl C Yy4YeTOM CBOEBPEMEHHOCTH UX
TIpe/IOCTaB/IeHNSI ¥ COOTBETCTBUSI TPEOOBAHUSIM K MX BBITIOTHEHHUIO.

KomuecTBo 0asijioB 3a KOHTPOJIbHYIO pabOTy BBIUMC/SAETCS KaK cymMMa 0aruioB 3a Bce
BXOJsl{Me B eé cocTaB 3a/laHus. Kaxjoe 3a7aHue OLIEHUBAeTCs MCXOJS U3 MaKCHMasbHO
BO3MOJKHOTO KoOJindyecTBa 0asyioB C yuyeTOM TPAaBUIBHOCTU BBHITIOJTHEHUSI 3aflaHUsl, TTOTHOTHI
TIPUBOJMMBIX 000CHOBaHHA.

[To pe3ynbrataMm paboThl B ceMecTpe oOyuarolfuiics, HabpaBimii He MeHee 60 GaioB,
MMeeT TpaBO TIOMYyYUTb OLeHKYy. Te, KTO mpeTeHAyeT Ha Oosiee BBICOKWU Oasii, TPOXOAST
TIPOMEKYTOUHYH) aTTecTaluio. MaKcuManbHOe KOJMUecTBO 0Oa/UIOB Ha TMPOMEXYTOUYHOM
arrectary — 100. OOb1riee KomuecTBO Oasi/ioB 3a CEMECTP BBIYUCISETCS KaK MaKCHMasbHasi U3
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IMOJ/IYyUE€HHBIX 3a CeEMEeCTP 1 Ha HpOME)KYTOHHOﬁ dTTeCTall U BBICTABJIAETCA COI'JIACHO MMPUHATOMY
TOPATIKY .

8.1. Cemectp 1

CopepxaresbHbie Buz paboTsl banner
MOZY /!
OpraHu3alMoHHO-yuebHasi paboTa CTy/leHTa B ayAMTOPUH 25
CamocrTosiTenibHast paboTa 20
1-2 VuauBuayanbHast paboTa 20
[TpoMexxyTouHast KOHTpOJIbHast paboTa 35
OO1umii uTOT 3a CeMecTp 100
8.2. Cemecrtp 2
CopeparesbHble Bup paboTtbl basnbl
MOJyH
OpraHu3aLyoHHO-y4YeOHasi paboTa CTy/jeHTa B ayJUTOPUH 20
CamocrTosiTenibHast paboTa 20
3-4 WupvBuayanbHas paboTa 20
OK3aMeH 40
OOt UTOT 3a CEMeCTp 100

CooTBeTcTBHE 0asIOB OI|€HKE

O1jeHKa 10 NATHOA/IIBHOM I1IKasTe
KonuuectBo 6aios >
13 100 ECTS Ok3ameH, auddepeHIIMPOBaHHBIN 3auer
3auer

90-100 A OTJINYHO 3aUTEeHO
80-89 B 3aUTEeHO
75-79 C Xopotto 3aUTeHO
70-74 D 3aUTEeHO
60-69 5 yI0B/IETBOPUTEJTLHO a9TeHO
35-59 FX He 3a4TeHO

0-34 E HEY/I0BJIETBOPUTE/ILHO He 339TeHO

9. MATEPUNAJIBHO-TEXHNYECKOE OBECIIEYHEHWE YYEBHOI'O ITPOLIECCA

[TpakTUYecKue 3aHATHS M0 AUCHUTUIMHE «/IHOCTpaHHBIN S3bIK» MPOBOAATCS B yueOHOM
ayJJUTOPUM [i/1s1 TIPOBe/leHUs] TIPaKTUUeCKUX 3aHSITUM, TeKylllero KOHTPOJS M MPOMEXYTOUHOU
atrectaiquu (ayz. Ne 210, r. loHeuk, ya. YemtockuHLeB, A. 198a), ocHallleHHOW KOMILIEKTOM
yuebHo Mebenu Ha 20 MOCAOUHBIX MeECT, KOMIUIEKTOM paboyero mecra TiperiojiaBaTelis,
MarHUTHO-MapKepHOH [JOCKOW, ydeOHMKaMM U yueOHbIMH TMOCOOMSIMH, ayJuo U BUJE0
obopy/ZioBaHHEM, KOMIBIOTEPOM C WHTEPHET-TIOJK/IH0UYeHHeM, CKaHepOM U KOMHUPOBaIbHBIM
YCTPOUCTBOM.

CamocTosiTenbHasi paboTa CTy/JeHTOB MPOXOUT B CIeYIOLUX TIOMeIleHUsIX:

— 6ubmoTeKka yHUBEpCUTeTa, YKOMIUIEKTOBaHa yueOHOU mMebenbro Ha 401 mocazouHoe
MeCTO, pacrioyioykeHa 1o agpecy r [loHewk, npocrnekt I'yposa z.6;

— unTasbHBIN 3a71 Ne 1 MHOCTpAaHHOM TUTEPATYPhl, YKOMIUIEKTOBAH yueOHOU MeOesbio Ha
34 mocaJj0uHBIX MeCTa, OCHALLleH KOMIIbIOTePOM B KOMILIeKTe (1 I1IT.), pacroJ/ioyKeH 1o ajpecy T.
Hownerik, mpocnekt I'yposa 7.6, kab. 103;
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— MeTOANYeCKui KabuHeT yueTHO-(ODMHAHCOBOTrO (haKy/bTeTa, YKOMIUIEKTOBaH yueOHOM
Mebesnbt0 Ha 35 TOCA/IOUHBIX MECT, OCHAIlleH 4 KOMIIbIOTePAMU C BBIXO/IOM B CeTh VIHTepHeT,
pacrioyioXKeH o azapecy r. JloHenx, ya. YentockuHies, 4. 198a, aya. 105.

[Ipu peanu3anuu mMporpammbl JUCLUATUIMHBI MOTYT MCIOJIb30BaThCS CAeAYIOLIE BUbI
3/IEKTPOHHOT'0 B3aMMOJeMCTBYS Tpero/iaBaTe/b-CTyeHT:

- WCIO0JIb30BaHUE BU/E0 YPOKOB;

- pa3MellieHWe yueOHBIX MaTepuaJioB B 00/IaUHBIX XpaHW/MILAX TIperiofaBaTesiedl s
VICII0/Tb30BaHKUs CTyJeHTaMU MPU MOATOTOBKE K 3aHATHSM;

- pacchlKa Mo 3JIeKTPOHHOM MOYTe MaTepyasoB U 3a/laHWM [Jis BLITIOJIHEHUS, TIPOBepKa
BBITIOJIHEHHBIX 3a/]aHUH;

- TojJep’KKa CTPaHUUKHU MperofiaBaTtessi U TPyNN NperojaBaTe/b-CTy/JeHThI B COLIMA/IbHbIX
ceTsx Jiyist 0becrieueHHst TEKYIETO KOHTPOJISE pabOThI CTYZEHTOB.

[Tpu M3yueHHUH JUCIUTUIMHBI TIPUMEHSIIOTCS 3JIeKTPOHHOe 00yueHUe W AMCTaHLMOHHbIE
oOpa3oBaTe/ibHbIE TEXHOIOTHH.

C wucnonb3oBaHHWEM  pecypcoB  IIaT(OpMbl  JUCTAHLMOHHOrO  0Opa3oBaHUs
OCYIeCTB/ISIETCS TEeKYIM KOHTPO/b 3HAaHWM OOyuaroIUXcsi Ha OCHOBE TeCTUPOBAaHUSI U
TIPOBEPKU Pe3y/IbTaTOB CaMOCTOSITeIbHOUM PaboThI.

10. PEKOMEHYEMASA JINTEPATYPA

10.1. OcHoBHas nuTeparypa

1. Economics for beginners: understanding the basics. 3aganust gns ayguTopHoi U
camocTosiTesibHOM paboTel K yueOHMKY “First Insights into Business” pans crymeHTOB
YKPYIIHEHHOW TIpynnbl HampasjieHusi nofrotoBku 38.00.00 skoHOMHMKA | yIpaB/ieHHe.
[DnexTponHsIii pecypc] / JI.B. Emenko, M.M.ITucapeBckas, 3.P.bparuna. — [Jonenx: 'OY BITIO
«[loHeLKMIi Hal[MOHAIbHBIA yHUBepcUTeT», 2020 — 270c.

2. 3afaHusi [l TIPOMEXKYTOUHOTO KOHTpois K yuebHUKy «First Insights into
Business» s cTygeHTOB 1-2 KypcOB SKOHOMHYECKHMX CIeljiaJbHOCTel [31eKTPOHHBIN
pecypc] /3.P. Bparuna, JI.B. Emjenko, M.M. IlucapeBckas. — [Jouenk: 'OY BIIO «loHeLkuii
HallMOHa/IbHBIN YHUBepcuTeT», 2017. — 56¢.

3. YueOHble MaTepuanbl [Jii ayJUTOPHOW M CAMOCTOSTE/NBHOM paboThl M0
aHTIMHACKOMY SI3bIKY TpodeccruoHanbHOro o0ieHust Aasi ctyjeHToB I-1I KypcoB AHeBHOUM u
3a0uHOM ¢opmMbl oOyueHusi [InektpoHHbld pecypc] / M.FO. JybpoBkuna, 1.®. MycTtaeBa —
[Honenk: I'OY BIIO «/loHeLkuii HalMOHA/IbHBIM yHUBEpcUTET», 2017 — 275c.

4. Robbins, S. First Insights into Business: Students' Book [Text] /Sue Robbins -
Harlow: Longman, 2008. — 175 p.
5. Emmerson, P. Business Grammar Builder: (for Class and Self Study) [Text] /

P.Emmerson - Oxford: Macmillan, 2002. — 272 p.

6. Mascull, B. Business Vocabulary in Use [Text] / B. Mascull — Cambridge:
Cambridge Univ. Press, 2002. — 174 p.

10.2. [lomosiHUTe/IbHAA IMTepaTypa

1. Metoapyeckre peKOMeHJALMU TI0 OpraHu3aly MPAaKTUUeCKUX 3aHSITHUM CTY[IeHTOB
HeCreLMabHbIX (haKy/IbTeTOB M0 AWCLMIUIMHE "VIHOCTpaHHBIN $I3bIK" (QHIVIMMCKHWM, HeMeLKHii)
[DnexTponHbIi pecypc] / coct.: 3. P. bparuna u fip. — Honelik: 'OY BITO «/]oHelKui1 HalMOHA/TbHBIN
yHuBepcuTeT», 2016. — 39c.

2. MeToiMyeckue yKa3aHUsl TI0 OpraHM3al[il CaMOCTOSITe/TbHOM paboThl CTy/1eHTOB
HecTelUaabHbIX (PaKy/JbTeTOB M0 AUCLUIIIMHe «IHOCTPaHHBIM S13bIK» (aHTJIMMCKUHN, HeMeLKUH,
VCnaHCKui) [OnekTpoHHbId pecypc] / coct.: JI.B. Emenko u ap. — Honenk: I'OY BIIO
«JloHeLKMI Hal[MOHAIbHBIA yHUBepcuTeT», 2016 — 70c.

3. Mronnep, B.K. CoBpeMeHHbIN aHI/I0-PYCCKUM, PYCCKO-aHTJIMACKUM C/I0Baphb:
120000 cnos / B.K. Mronep — Mocksa: lom. XXI Bek: PUITOJI knaccuk, 2010. — 959 c.
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4, Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley. —
New Ed. — Oxford: Oxford University Press, [2010]. — 304 p.

5. Macmillan Essential Dictionary for Learners of English: The New Intermediate
Learners' Dictionary / Ed. by M. Rundell — Oxford: Macmillan Publ., 2003. — 861 p. + s/1ekTpoH.
ont. auck (CD-ROM).

6. Redman, S. English Vocabulary in Use: Pre-intermediate and Intermediate [Text] /
S. Redman — 3d ed. — Cambridge: Univer. Press, 2011. — 263 p.

11. NHO®OPMALIMOHHBIE PECYPCBI

1. HamuonanpHasi ~ 3/1eKTpoHHasa  OuOsmoreka  (HOB): desnepanbHas
rocyapctBeHHasi MH(MopMalMoHHast cucteMa / MunuctepctBo KynbTypel P®; Poccutickas
rocygapcTBeHHas oubmmoreka. — Mocksa, 2019- . — URL: https://rusneb.ru/ (gata obparreHust:

31.03.2025). — PexkuM focTyma: cBOOOIHBIN, TToAnMcKa. Heobxoauma ycTaHOBKa TIPOrpaMMHOTO
obecrieueHust. — TeKCT: 3/IeKTPOHHBIN.

2. eLIBRARY.RU: HayuHas 3/1eKTpoHHas 6ubnmoTeka: caiit. — Mocksa, 2000- . —
URL: https://elibrary.ru (mata obpamienus: 31.03.2025). — Pexxum JocTyrma: [ijisi aBTOPHU30B.
rosib3oBaresieid. —TeKCT: 37IeKTPOHHBIH.

3. Hayunast snektpoHHass Oubmmoreka «Kubep/leHmHKa»: calT / Accouuarys
«OTKpbITasg Hayka». — MockBa, 2014- . — URL: https://cyberleninka.ru/ (mata obpatueHus:
31.03.2025). — Pexxum focTyTia: CBOOOAHBIN. — TeKCT: 37IeKTPOHHBIH.

4. OneKTpoHHO-0MbIMOTeUHast cucTeMa «JIaHBb»: [caiT]. - URL:

https://e.lanbook.com (mara oGpamenus: 31.03.2025). — Pexxum gocrtyma: usganusi CeTeBoit
3/1eKTPOHHOM OWO/IMOTEeKH, [7IsT aBTOPU30B. TI0/Ib30BaTeseld. — TeKCT: 3/1eKTPOHHBIN.

5. 9BC HOpaiit: s1eKkTpoHHasi 6ubnvoTeuHasi cucTema: calT. — Mocksa, 2013. —
URL: https://urait.ru/library/svobodnyy-dostup/ (mata o6paijenusi: 31.03.2025). — Pexxum
JIOCTYyTIA: U3/laHus CBOOOTHOTO IOCTYTA, /Il aBTOPU30B. TI0/Tb30BaTesiel. — TeKCT: 3/1eKTPOHHBIMH.

6. OnekTpoHHO-0MO/MoTeuHast cucreMa JoHI'Y: caiit / PT'BOY BO «JoHI'Y». —
Honenk, 2016- . — URL: http:/library.donnu.ru/ (mata obpamjenus: 31.03.2025). — Pexxum
JocTyria: cBoOoHbIN. — TeKCT: 3/1eKTPOHHBIMN.

7. OneKTpoHHbIN Kartasor Hayunoii 6ubmioreku JonI'Y: pasgen caiita / HbB
Houl'Y. — Tekct: snektponnsiii // DBC JonI'Y: cait. — URL: http://library.donnu.ru/catalog/
(maTa obparrenust: 31.03.2025). — PexxuM 10CTyTIa: TIOUCK CBOOOJHBIHN, 37IEKTPOHHBIE JOKYMEHTbI
— nJis mosib3oBatened JoHl'Y.

8. OnexkTpoHHbIN apxuB JloHI'Y: pa3gen caiita / Hb [JoHI'Y. — TekcT: 3/1eKTPOHHBII
// OBC HouI'Y: caiit. — URL: http://repo.donnu.ru/ (mata obpairenus: 31.03.2025). — Pexxum
JOCTYyTIa: CBOOO/HBIMN.

9. Caiit uHdopmaionHoro areHtctBa The Economist [D/ieKTpOHHBIN pecypc]. —
URL: http://www.economist.com — Pexuim fiocTyTia: CBOOOZHBIM.

10.  Caiir uHdopmarmoHHoro areHtctBa CNN [Onektponssiii pecypc]. — URL:
http://money.cnn.com/ — Pe>xum froctyma: cBOOOHBIH.

11.  Caur wuHdbopmaimoHHoro areHTctBa BBC [Onektponnbiii pecypc]. — URL:
http://www.bbc.co.uk/news/world — Pe>xum foctyma: cBOOOHBIH.

12.  Caiir nH@opMaLoHHOro areHTcTBa Euronews [DnekTpoHHbIii pecypc]. — URL:
http://ru.euronews.com — Pexxuim fioCTyTIa: CBOOOHBIMN.

13.  Caiir uHdpopmaumoHHoro areHTctBa The Guardian [3nekTpoHHBINM pecypc]. —

URL: https://www.theguardian.com/uk/business — Pe>xxum mocTyra: CBOOO/IHBIA.



https://www.theguardian.com/uk/business
http://ua.euronews.com/
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http://www.economist.com/
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http://library.donnu.ru/catalog/
http://library.donnu.ru/
https://urait.ru/library/svobodnyy-dostup/
https://e.lanbook.com/
https://cyberleninka.ru/
https://elibrary.ru/
https://rusneb.ru/
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12. [TPOI'PAMMHOE OBECITEYEHUE

1. Windows 7 PRO (koprniopatuBHas nuieH3ust JoHI'Y Ne 46484614)

2. Microsoft Office (kopriopaTtuBHas muiieH3ust JoHI'Y Ne 46472919)

3. Microsoft Visual Studio (nuijen3us nporpammbl Dream Spark /151 BeICIINX yueOHBIX
3aBe/leHuUH)

4. AwnruBupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (nuuensun GPL, Apache,
BSD g1 cBo60AHOTO IPOrpaMMHOI0 0becrieueHus).
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